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 PROGRAMME  

What is the Hype? 

Why is it so Important for Agriculture 

What are the Barriers? 

Getting Started (profile, timeline, friends and newsfeed) 

How to Maximise Interaction? 

What else is in the Social Media phenomenon? 



What’s the Hype? 

• Free powerful tool 

• Works in real time 

• Information, views, marketing, opinions and 

research at your finger tips 

• Allows you to: 

 Create a profile Add other users and friends 

Private message like email Join interest groups 

Create a business page Marketing 

Networking Promote business worldwide 



Facebook is too big to ignore 

• “Worldwide, there are over 1.71 billion monthly active Facebook users which is a 
15 percent increase year over year” 

 

• “1.13 billion people log onto Facebook daily active users for June 2016, which 
represents a 17% increase year over year” 

 

• “There are 1.57 billion mobile active users (Mobile Facebook MAU) for June 
2016 an increase of 20 percent year-over-year.” 

  

• “There are 1.03 billion Mobile Daily Active Users for June 2016 which is an 
increase of 22% year-over-year.” 

 

• “Five new profiles are created every second” 

 

• “Every 60 seconds on Facebook: 510 comments are posted, 293,000 statuses 
are updated, and 136,000 photos are uploaded.” 

 

Source: Facebook as of July 2016 



Google Hits 



Why is it so important for  

Agriculture?  

• Connect with people 

– Family 

– Friends 

– College pals 

– Sales reps 

– Businesses 

– Breeders 

– Buyers / Sellers / Trade 

– Education 



 

 

Benefits to the Farming Business 



Market Livestock 

Pages 

 

• Joyce Campbell, Armadale 
– https://www.facebook.com/jock.campbell.169/videos/1786355924935706/ 

– https://www.facebook.com/jock.campbell.169/videos/1785921681645797/ 

• Fearn Farm 

• Foxhill Pedigree & Commercial Livestock 

• Balthayock Farms 

• Allanfauld Livestock 

 

 

https://www.facebook.com/jock.campbell.169/videos/1786355924935706/
https://www.facebook.com/jock.campbell.169/videos/1786355924935706/
https://www.facebook.com/jock.campbell.169/videos/1785921681645797/
https://www.facebook.com/jock.campbell.169/videos/1785921681645797/


Market Stock: Local Example 



Market Stock: Local Example 



Follow Up On Sales 



Market Produce 



Role for Arable? 



 

 

Wider Industry 



NFUS 



Regulatory Bodies 



Environmental Bodies 



Advisory Services 



Advisory Services 



Farm Machinery For Sale in the 

Scottish Borders 



Farm Watch (Lothians & Borders) 



Event Engagement 



Be nosy and see what everyone else is up to!!!! 



What are the barriers??? 
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Getting Started 

• Basics of setting up a profile 

– Name, picture, farm details 

 

• Timeline 

 

• Friends search and find 

 

• Newsfeed 
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Business Page 



Why Bother With a Business 

Page? 

• Insights 

• Tabs and Contests 

• Offers 

• Profile limited to 5,000 friends 

• Profile unprofessional? 

• Option of sponsored posts 

• Privacy of self 

• Admin roles 

• Connect to a Place 

• Avoid Shutdown 





• Claim existing business / farm? 

























 

 

Insights 



 











 

 

Maximise Interaction 



Content 

Should be 90%:  

• Interesting  

• Amusing  

• Entertaining 

• Informing 

 

And 10%: 

• Self-Interest Selling! 

 

 



Content 

• Create a mirror, not a window 

 

• Aim to give the readers something that they 

want to see, as well as what you want them to 

see 

 

• Share content 

 

• Always use images! 



Content 

• Link to content through websites or other 

social media accounts 

 

• Use hashtags e.g. #glyphosate 

 

• Find a story with pictures (people, animals, 

crops and machinery)   





Why did it go Viral? 

• 15 days before Valentines 

• Posted at 4.40pm Friday 

• 1st share 8.48pm, 4th share 10.57pm 

• 12.10am A PAGE shared 

• 10.07am Saturday “Garden Design Magazine” 
shared which has 406,403 likes 

 

• VIRAL – know your audience and when on 
Facebook 

Agricultural Communication 

 



Know Your Audience 

• 80% of people aged 18-44 check social 

media when they wake up on phones. 

 

 

 



Know Your Audience 

• Highest use is mid-week between 1 to 3 pm 

• Facebook post at 7pm will result in more clicks on average than 

posting at 8pm  

• Use knowledge of peak user times 

• Remember people may be more likely to have more time and be 

more engaged in the evenings 

• Facebook has a global audience, so plan around the time zone of 

your key market 

• On Thursdays and Fridays, engagement is 18% higher 



Go Further   

• Schedule Posts 

• Boosts / Sponsored Posts 

• Use Suppliers to your Advantage 

 



 

 

What Else is Out There?! 





Public vs Private 

PUBLIC PRIVATE 

Twitter  
YouTube 

Facebook 
Instagram 
LinkedIn 
Snapchat 

Whatsapp 



Facebook 

Reasons for use 

• Interacting with friends and family 

• Entertainment / comedy 

• Reading news   

• Hobbies   

 

Advantages 

• Rich content (video, photos etc) 

• Infinite word space 

 

 

 



Twitter   

• Agri sector ‘thought-leaders’ 

– Members of advisory boards  

– Nuffield Scholars 

– Winners of Farm Awards or Prizes 

 

• Farms with diversification 

 

• Upcoming ‘younger-generation’ farmers 

 

• YFC Members and Agri students  

 

 

 

 

 

 

 



Who’s on Twitter  

• Ag journalists  

• Manufacturers 

• Dealerships 

• Distributors 

• Farm Vets 

• Company agronomists  

• Independent agronomists 

• Farm Contractors  

• Farm Discussion Groups  

 

 

 

 

 

 

 

 

• Government 

• Government agencies  

• Research institutes 

• Breed societies 

• Professional services  

• Shows & Events  

• Industry campaign  

• Industry Associates  

• Wider agricultural media 

 

 

 

 

 

 

 

 

Features: 
140 characters, pictures, links, use of hashtags, @ function.  



Who’s on Twitter  



Instagram  

• Picture-based content 

 

• Younger demographic - young farmers, 

students 

 

• Foodies 

 



Instagram  



LinkedIn 

• Centred around careers and networking 

 

• Rich content (most people hardly use any of the 

features LinkedIn offers) 

 

• Group features. Create groups of professionals 

 

• Good place to publish knowledge, newsletters, 

articles, job posts  



Have Fun With It! 

– Farming Banter 

– Peterson Farm Bros 

– Farming Gone Wrong 

 

– Quality Meat Scotland (QMS) 
• https://www.facebook.com/QualityMeatScotland/videos/1295952967083049/ 

 

– Local Shows 

– Feed Companies 

– Dealers 

– Breed Societies 

 

https://www.facebook.com/QualityMeatScotland/videos/1295952967083049/
https://www.facebook.com/QualityMeatScotland/videos/1295952967083049/








Thank You 


